
   

 
WEB   SOLUTIONS 

An Online Salesman.An Online Salesman.An Online Salesman.An Online Salesman.    

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Web is no longer remains a simple source of information; Technoinfoware IndiaTechnoinfoware India Technoinfoware IndiaTechnoinfoware India perceives it as an
ONLINE SALESMAN.ONLINE SALESMAN.ONLINE SALESMAN.ONLINE SALESMAN. It also offers unprecedented opportunities to brand or position the
company or products. In Internet, the customer’s decision remains subjective. He should find a way
to examine, analyze and scrutinize through all the data and weigh the importance of the various
attributes. Therefore, the story should not only help him to choose your Brand but also justify that
choice.   
Technoinfoware paradigm helps its customers to develop their advantage to its maximum, align your
product development to enhance it and communicate powerfully on your website, in your
advertising and every other contact with your customers.  
Technoinfoware model focus on utilizing this new channel in various ways to maximize the benefits,
in alignment to the business objectives of the client. 

 
 Designing web with conceptual branding / positioning. 
 Web enabled business solutions: e-commerce and e-business. 

 
THE TECHNOINFOWARE WEB SOLUTION PARADIGMTHE TECHNOINFOWARE WEB SOLUTION PARADIGMTHE TECHNOINFOWARE WEB SOLUTION PARADIGMTHE TECHNOINFOWARE WEB SOLUTION PARADIGM    
A Technoinfoware India Presentation to its valuable Customer 
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SERVICE HOSTINGHOSTINGHOSTINGHOSTING    SUPPORTSUPPORTSUPPORTSUPPORT  

Technology Input 

 
• Strengths of the company. 
• Understand business objectives.  
• Understand competitor’s websites.
• Current industry strategy on net. 

BUSINESS PERSPECTIVE 

 
• Customer perceptions. 
• Positioning Strategy of the company. 
• Reset competitive agenda to advantage.
 

BRANDING / POSITIONING 

WEB - AN 
ONLINE SALESMAN 


